




With the dedication of all employees of Bio 
Farma, since 2011 we have been determined 
and committed in producing a wide range 
of biotechnological innovation, because 
innovation is our value.

Implementation of Environmentally Friendly 
Business Process Innovation as well as 
Innovation in the field  of Environment 
and CSR, making Bio Farma as the only 
Indonesian Pharmaceutical Industry to 
achieve gold PROPER from the Ministry of 
Environment and Forestry.

In 2015, Innovation Biotechnology has 
resulted in the development of biological 
products Erythropoietin (EPO) as well as the 
development of other life science products.

Now is the time for Bio Farma to continue 
to innovate in the field of biotechnology to 
create a better future.
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L APORAN 
TAHUNAN

2014

THEME of ANNUAL REPORT ANNUAL BIO FARMA

2014
BIO FOR LIFE

Supported by 
competence, 
experience and 
learning process that 
span more than 125 
years, we are here 
as part of the fight to 
save lives and improve 
the quality of living, 
as we play a crucial 
role in developing the 
health of the nation, 
maintaining our 
existence throughout 
the years. With 
“Dedicated to Improve 
Quality of Life” as our 
philosophy, we are 
ready to dedicate our 
hard work to the global 
health security, so that 
through Bio for Life, we 
provide solutions for 
global welfare.

2015
BIOTECH INNOVATION 
FOR A BETTER FUTURE
With the dedication of all employees of Bio Farma, 

since 2011 we have been determined and committed in 

producing a wide range of biotechnological innovation, 

because innovation is our value.

Implementation of Environmentally Friendly Business 

Process Innovation as well as Innovation in the field  of 

Environment and CSR, making Bio Farma as the only 

Indonesian Pharmaceutical Industry to achieve gold 

PROPER from the Ministry of Environment and Forestry.

In 2015, Innovation Biotechnology has resulted in the 

development of biological products Erythropoietin 

(EPO) as well as the development of other life science 

products.

Now is the time for Bio Farma to continue to innovate in 

the field of biotechnology to create a better future.
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2011
BIOTECHNOLOGY 
INNOVATION 
IS OUR FUTURE

The status of Bio Farma 

as the only manufacturer 

of vaccines and anti sera 

in Indonesia does not 

make us complacent. To 

face the tight competition 

globally, Bio Farma 

continues to reform and 

innovate in various ways, 

including producing new 

product to meet market 

needs. The development 

of biotechnology-based 

products becomes the key 

of our success in the future.

2013
DEDICATED 
TO GLOBAL 
ENVIRONMENT AND 
PUBLIC HEALTH

With competence, 

experience and a history 

of learning of more than 

123 years, Bio Farma 

continues to innovate 

in research and product 

development to find new 

vaccines, which will be 

able to cope with diseases 

that continue to grow and 

threaten human health. We 

dedicate our hard work to 

global environment and 

public health, providing 

solutions to achieve global 

prosperity.

2012
TOWARDS LIFE 
SCIENCE INDUSTRY 
– A Solution to 
Global Prosperity

In 2012, Bio Farma revised 

its company vision “to 

become a world

class vaccine and 

immunosera producer of 

global competitiveness”

with the passion in 

providing a solution to 

global prosperity. it is time

for Bio Farma to implement 

changes by repositioning 

its portfolio

business process 

efficiency, advancement of 

technology and world

class human resources 

quality enhancement.
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Bio Farma Finance Director Pramusti Indrascaryo received the PROPER Gold award from Indonesian Vice President Jusuf Kalla 
at the PROPER and ADIPURA 2015 Environment Awards Night at Hotel Bidakara Jakarta.

2011
Green PROPER

2012
Green PROPER

2013
Green PROPER

2014
Gold PROPER

2008-2009
Blue PROPER

GOLD PROPER AWARDS FOR THE IMPLEMENTATION OF BEYOND COMPLIANCE 
AND SUSTAINABLE ENVIRONMENTAL MANAGEMENT 

2015
Gold PROPER

Bio Farma achieved PROPER Gold for the second time, having also received this recognition in 2014. Bio Farma 

has implemented environmental management that is beyond compliance (more than required). This signifies that 

Bio Farma’s commitment to achieving environmental excellence at every phase of operations is not in doubt.
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Pakidulan Batik, Environmentally friendly Batik with Nano 
Technology, featuring the motif of the Ciletuh Geopark philosophy, 

under the guidance of Bio Farma CSR.  In September 2015, 
Pakidulan Batik participated in the International Autumn Fair 2015 in 

Birmingham, the UK, in 2015.

Community Development involves the young generation in 
Ciletuh Geopark tourist area, at the time Mr. Guy Martini from 

UNESCO arrived for the preparations for Ciletuh Geopark to receive 
recognition as part of the Global Geopark Network (GGN) in 2017.

RESPECTING LOCAL WISDOM

High quality and environmentally friendly vaccine 

products can only be realized through conducive and 

environmentally friendly production, as well as the 

implementation of comprehensive environmental 

regulation, ranging from the planning stage, to 

implementation, monitoring, review and continuous 

improvement, concurrently with the principles of 

cleaner or eco-efficient production.

Our meaningful spirit of independence cannot be 

conquered by anyone else in terms of technology and 

production, which is in line with our philosophy of 

“Dedicated to Improve the Quality of Life.” We dedicate 

our work to public health so as to achieve a better 

quality of life.

We hold the principle that as Bio Farma’s operations 

and perspective become more global, we must 

prioritize local content and respect local wisdom. 

Bio Farma is committed to implementing CSR-based 

Create Shared Value, how corporate expertise can 

provide solutions for community development, how 

corporations are able to provide added benefits 

through their own knowledge and expertise.

Continual and integrated efforts for improvement 

exist in Bio Farma’s CSR programs, which consist of 

resource diversity, from Bio-diversity to Geo-diversity 

and Cultural diversity. This is what has led to Bio Farma 

gaining PROPER Gold status for the second time.
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VAKSIN PENTABIO
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OPENING

PENTABIO VACCINE VACCINE Self Reliance FOR ISLAMIC & DEVELOPING COUNTRIES

16 December 2014, Pentabio 5 in 1 vaccine (Diphtheria, Tetanus, Pertussis, Hepatitis B, Haemophilus 

Influenzae Type B) achieved Pre-qualification Certification from the World Health Organization.

DECEMBER 2015, PENTABIO 5 IN 1 VACCINE SUCCESSFULLY ENTERS THE FIRST 
EXPORT MARKET TO SAUDI ARABIA 

PENTABIO VACCINE 



Reduces Water Consumption by up to 
66.67%, Reduced Water Pollution Load 
of 914 m3 

Minimizes visits to the Clinic

Conserves Raw Materials & Packaging 
by up to 10.21%

Reduces Hazardous and Toxic Waste 
(B3) by about 75%

Significantly Reduces the amount 
of Packaging Waste and is an 
Environmentally Friendly Product

Decreased waste DTP + Hb 16.49 tons, 

Pentabio (DTP + Hb + Hib) 5.54 tons.

Vaccine Beneficiaries in Indonesia Per 
Year

Million Babies + 27.6 Million School Age 

Children + 15 Million Fertile Women

PENTABIO VACCINE PROOF OF EXCELLENCE

One Injection, Five Protections

Protects babies against Diphtheria, Tetanus, 

Pertussis, Hepatitis B and Haemophilus 

influenza type B.

Saves as much as 68.57 Mwh of 
Energy Per Year
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NET SALES profit before tax

2014

Rp 2.04 trillion Rp 775.90 billion

2015

RRp 2.34 trillion Rp 899.27 billion

Net sales for Bio Farma in 2015 amounted to Rp2.34 

trillion, or a rise of 14.77% compared to realization in 

2014 of Rp 2.04 trillion.

Bio Farma successfully recorded profit before tax of 

Rp899.27 billion in 2015, or a rise of 15.9% compared 

with realization in 2014 of Rp 775.90 billion.

INCREASE 

14.77%
INCREASE 

15.90%

2014 2015

CURRENT TAX EXPENSE NET INCOME

2014

Rp 193.71 billion Rp 582.19 billion

2015

Rp 228.68 billion Rp 670.59 billion

Bio Farma contributed to the State through the income 

tax payments amounting to Rp 228.68 billion in 2015, 

or an increase of 18.05% compared to realization in 

2014 of Rp 193.71 billion.

Bio Farma booked net profit of Rp 670.59 billion in 

2015, an increase of 15.18% compared to realization in 

2014 of Rp 670.59 billion.

INCREASE 

18.05%
INCREASE 

15.18%

2014 2015

TOTAL EQUITY TOTAL ASSETS

2014

Rp 2.54 trillion Rp 3.04 trillion

2015

Rp 5.04 trillion Rp 5.68 trillion

INCREASE 

98.43%
INCREASE 

86.84%

2014 2015

In 2015

BIO FARMA’S SIGNIFICANT 
ACHIEVEMENTS IN 2015

BIO FARMA’S SIGNIFICANT ACHIEVEMENTS 

Bio Farma’s total capital reached Rp 5.04 trillion in 

2015, an increase of 98.43% compared to realization in 

2014 of Rp 2.54 trillion.

Bio Farma has been in business for 125 years and 

reached a new milestone in 2015 as a company with 

assets of Rp 5.68 trillion. Bio Farma’s total assets 

increased by 86.84% compared to 2014’s total of Rp 

3.04 trillion.



Bio Farma once again achieved an award 
for 2015 Public Information Disclosure 
from the Central Information Commission. 
The award was presented directly by 
President of the Republic of Indonesia Joko 
Widodo to Bio Farma Production Director 
Juliman at the State Palace of the Republic 
of Indonesia in Jakarta on Tuesday 
(15/12/2015).
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excellence Performance Assessment 

Criteria

GCG SCORE ASSESSMENT

2014

422.75

2015

467

The Assessment Results for Excellence Performance 

Assessment Criteria (KPKU) in 2015 totaled 467, an 

increase of 10.47% compared to 422.75 in 2014.

INCREASE 

10.47% 86.83
Category

VERY 
GOOD

HUMAN CAPITAL COMPETENCE 
DEVELOPMENT SECTOR 

2014

Rp 18.63 billion

2015

Rp 27.73 billion

Costs for Human Resource Development 

compensation in 2015 reached Rp 27.73 billion, a rise of 

48.85% compared to Rp 18.63 billion in 2014.

INCREASE 

48.85%

EXPORT PERFORMANCE

Rp 1.37 billion Rp 1.64 billion

The company’s performance in the export sector in 

2015 amounted to Rp 1.64 billion, or an increase of 

19.71% compared to 2014, which totaled Rp 1.37 billion.

INCREASE 

19.71%

2014 2015

In 2015



2015 PRIORITY STRATEGY

Our objective is to create sustainable value for all the Company’s stakeholders, becoming a globally competitive 

Life Science company. To achieve this objective, we need to accelerate our move toward change in Bio Farma to 

become a leading world-class company can be achieved through an integrated strategy implemented in 2015.

INTEGRATED STRATEGY TOWARDS WORLD CLASS COMPANY

Research & Partnership

Improvement of the R&D activities are focused on 

enhancing our product portfolio, beginning with the 

improvement of the R&D Division organizational 

structure to be more focused and efficient in terms of 

operations and business model, and also improve the 

competence of our human capital.

We continue to focus on improving our R&D results’  

quantity and quality  by creating a synergy with various 

research institutions and universities, governmental 

institutions and enterprises, both from the country and 

overseas. we believe that the long-term growth for life 

science products will continue to rise, in line with better 

understanding among people on the importance of 

health.

Product Supply Chain

The strategy to increase production capacity is carried 

out by adding new production machinery,   especially   

for   the   fill  and finish  process.  The implementation  

of the Material Resource Planing (MRP) to support the 

inventory control process is aimed at ensuring raw 

material  availability  so that all  production processes  

can  take  place as planned, and thus the vaccines that 

we produce can meet public demand.

Information Technology

Our information  technology strategy is one of the 

steps in the business transformation of Bio Farma. 

This will enable Bio Farma to compete in the global 

scene. Information technology used for supporting our 

vaccine production   include    the   implementation of   

Enterprise   Resource   Planning   (ERP) and  Electronic  

Batch  Production  Record (E-BPR). The implementation 

of ERP helps control all processes and activities and 

also integrate all data.

Marketing

Our marketing strategy consists of expanding our 

export market, our private market share in the domestic 

market, and improving the public’s awareness on the 

importance of preventing infectious diseases through 

the use of vaccines. Market penetration for adult 

vaccine products is carried out in the private sector of 

the domestic market as well as through geographical 

marketing activities and market development. Our 

marketing   aspect  is   also   strengthened by the 

improvement of the Company’s reputation through 

education, information dissemination on various media, 

both domestic and overseas.

Investment

The investment strategy is implemented by increasing 

production capacity and adding to the portfolio of 

products realized through additional infrastructure 

investment and land for production facilities. We 

always select land for production facilities by observing 

compliance with all green aspects from the very 

beginning.
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2016 STRATEGY

Now it is time for Bio Farma to make changes and move toward a better direction by 
prioritizing the 2016 Strategy for globally competitive biotechnology innovations.

4

INVESTMENT & ASSET MANAGEMENT STRATEGY

5

FINANCIAL SUPPORT STRATEGY

1

CORPORATE PLAN & BUSINESS 
DEVELOPMENT STRATEGY

2

HUMAN CAPITAL & INNOVATION STRATEGY

3

MANUFACTURE & SUPPLY CHAIN STRATEGY
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Every aspect of Bio Farma’s production must meet the standards in the 
current Good Manufacturing Practices (cGMP) set by the World Health 
Organization (WHO).
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ENVIRONMENTALLY FRIENDLY BUSINESS PROCESSES 

ENVIRONMENT AWARDS 

Raw Materials

Cultivation 
& Harvest

Formulation

Filling

PackagingProducts

Purification

The vaccine production process is very highly 
regulated and complicated. This Vaccine 

Production Process is a general illustration, 
however, this process does not illustrate the 

production of all vaccines, or certain vaccines, 
made by Bio Farma.

Clean room, 

energy saving 

program.

Vendor selection 

~ due to 

implementation 

of environment 

management 

system.

Waste 

management.

Water saving 

program, 

Recovery 

Recycle Reuse 

of waste 

water.

Management 

& utilization 

of waste.

GREEN 
PROCESS

PROPER GOLD 2015 
from the Indonesia 
Ministry of 
Environment and 
Forestry

INDONESIA GREEN 
COMPANY AWARD

GLOBAL GREEN 
AWARD Berlin 
March 2015

1

2

3

4

5

67
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Find Potential 
Disease Exploratory

Vaccine 
Candidate 

Design

Commercial 
Manufacturing

Regulatory 
Approval

Vaccine 
Characterization

Preclinical 
Studies

Pilot Scale 
Manufacturing

CLINICAL DEVELOPMENT

VACCINE DEVELOPMENT LIFECYCLE

Research is the basis for the development of a product. Research begins with an exploratory stage, where the 

pattern of a disease that becomes the subject of the research is studied in order to be understood. Identification of 

a molecule or antigen that will be used as a precursor for a product, as well as the method to produce or to purify 

such antigen, are two critical things in the development of a product. Also important is the information regarding the 

seed’s history and the documentation of the material. The output of this research is the proof of concept.

.

This vaccine development lifecycle is for illustrative purposes only and provides 
general overview. It is not representative of the development of any or all vaccines 

produced by Bio Farma.

RESEARCH AND DEVELOPMENT

Determining 

diseases that can 

be prevented by 

vaccination.

To understand the 
immunogenicity 

in animals and its 
safety (6 Months).

- Safety.

- Toxicology.

- Teratology.

- Dan lain-lain. 
Etc.

Manufacturing of 

vaccines at the 

pilot scale, taking 

into account these 

aspects:

- Clinical lots.

- Current Good 

Manufacturing 

Practise (cGMP).

- Quality Control 

(QC).

- Quality Service 

(QS).

Clinical Trial I: Understanding the 

safety of product and side effects 

that may arise. In this stage, the 

product is administered to 10 to 100 

people.

Clinical Trial II: understanding and 

evaluating the immunity response 

by increasing the number of 

respondents to 100-300 people.

Clinical Trial III: Understanding the 

efficacy level of the vaccine by 

statistical calculation of subjects.

Phase I | Phase II | Phase III

- Seed history.

- Presentation.

- Route of 
administration.

- Regulatory 

Compliance.

- Current Good 

Manufacturing 

Practise (cGMP).

- Quality Control 

(QC).

- Quality 

Management 

System (QMS).

- Post Marketing 

Surveillance (PMS).

Register and compile 

data on safety level, 

efficacy, and immunity 

level, to the authorities 

(Food & Drugs 

Supervision Agency 

or BPOM). Time frame 

required is around 100 

to 300 working days.

Conducting preliminary 

research to determine the 

type of virus or bacteria that 

can provide immunity to the 

human body. At this stage, 

vaccine candidates are 

determined (3-5):

-Understand the disease.

-Epid Data.

-Identify antigen

1 2 3

98

4 5

6

7
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COLD CHAIN SYSTEM

Vaccine is a biological product that requires 

special handling in its distribution.

A special system called the Cold Chain System is 

required for the distribution of vaccines, starting 

from the manufacturer, distribution, storage at 

the destination, storage  of stock vaccines, up to 

the delivery of vaccines to the customers.

Vaccine temperature must be maintained within 

the range of 2 to 8 degrees Celsius, for BCG, DTP, 

TT, Td, DTP-HB-Hib,  Measles,  Hepatitis  B, and 

Influenza vaccines. Polio vaccines must be stored 

at -20 (minus twenty) degrees Celsius.

The Cold  Chain System is a procedure to keep 

vaccines in a stable condition, so that their safety, 

efficacy, and quality will be maintained and thus 

the  recipients  obtain  the  benefit  of  protection 

and prevention from various infectious diseases. 

Deadline for delivery of all vaccines must 

not exceed 48 hours, as stipulated in WHO 

guidelines, and with due regard to the Cold Chain 

System for all types of vaccine.

Vaccine Manufacturer

National Airport
Transit storage facilities (2 to 8 ° C)

Primary Vaccine Store
Cold room (2 to 8 ° C) and freezer room 
(-15 to -25 ° C)

Intermediate Vaccine Store
Cold room (2 to 8 ° C) and freezer room 
(-15 to -25 ° C)

Intermediate Vaccine Store
Refrigerator (2 to 8 ° C) and freezer room 
(-15 to -25 ° C)

Health Centre
Refrigerator (2 to 8 ° C) and cold boxes

Health Post
Refrigerator (2 to 8 ° C) and cold boxes/
vaccine carriers

Customer

Vaccine

International Transport
Transportation with refrigerated vehicle 
and/or cold boxes (vaccine carriers for 
outreach)
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From Bio Farma’s 

warehouse, vaccines 

are transported using 

refrigeration 

vehicles 

to the Provincial 

�+�H�D�O�W�K���2�ø�F�H��

warehouses.

From buyers’ warehouses, the vaccines are 

transported 

using 

refrigeration 

vehicles 

to 

�W�K�H�L�U���î�Q�D�O���G�H�V�W�L�Q�D�W�L�R�Q�V�����Z�K�H�U�H���W�K�H�\���Z�L�O�O���W�K�H�Q��

reach 

the 

customers.

From 

these 

Provincial 

Health 

�2�ø�F�H���Z�D�U�H�K�R�X�V�H�V�����W�K�H��

vaccines are subsequently 

distributed to storage 

facilities owned by the 

Municipality and District 

�+�H�D�O�W�K���2�ø�F�H�V��

From 

the 

warehouses 

of 

the Municipality and District 

�+�H�D�O�W�K���2�ø�F�H�V�����W�K�H���Y�D�F�F�L�Q�H�V��

will then be distributed to 

Community Health Centers, 

where they will then reach 

the 

customers.

From 

the 

distributors’ 

warehouses, 

the vaccines are transported using 

�U�H�I�U�L�J�H�U�D�W�L�R�Q���Y�H�K�L�F�O�H�V���W�R���W�K�H�L�U���î�Q�D�O��

destination (hospitals, clinics, doctors’ 

practices), where they will then reach the 

customers.

1

2

3

1

2
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COMPANY PRODUCTS

COMBINATION VACCINES

VIRAL VACCINES

Our products consist of vaccines and antisera for human, classified as follows:

Pentabio Vaccine (DTP-HB-Hib) 

For Diphtheria, Tetanus, Pertussis, Hepatitis B and 

Haemophilus influenza type B prevention.

Flubio Vaccine

For seasonal influenza disease prevention.

Oral Polio Vaccine

For poliomyelitis type 1, type 2, and 

type 3 prevention.

DTP-HB Vaccine

For prevention of Diphtheria, Tetanus, Pertussis 

(whooping cough) and Hepatitis B.

Bivalent Oral Poliomyelitis Vaccine

For poliomyelitis type 1 and type 3 prevention.

Measles Vaccine (Freeze Dried)

For measles prevention

Recombinant Hepatitis B Vaccine

For Hepatitis B prevention.
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BACTERIAL VACCINES

ANTISERA

DIAGNOSTICS

TT Vaccine

For tetanus and Neonatal Tetanus 

(Tetanus in newborns) prevention.

Anti-tetanus Serum – 

For treatment of tetanus.

Anti Diphtheria Serum

For the treatment of Diphtheria.

Td Vaccine

For tetanus and diphtheria 

prevention, for children aged 7 years 

and over.

Anti-snake Venom Serum – 

For curing the poisonous snakes 

bite which contains neurotoxin 

effects (Naja sputratix/cobra and 

Bungarus fasciatus/striped snake) 

and hemotoxin effect (Ankystrodon 

rhodostoma/ground snake).

PPD RT 23 (Purified Protein Derivative) 

For testing an individual’s sensitivity against 

tuberculosis Infection.

BIO-TT Vaccine

A vaccine for the prevention of 

Tetanus and Tetanus Neonatorum in 

women of childbearing age.

Anti-diphtheria Serum – 

For curing diphtheria diseases.

DTP Vaccine

For diphtheria, tetanus and pertussis 

prevention.

BCG Vaccine (Freeze Dried)

For tuberculosis prevention.

DT Vaccine

For diphtheria and tetanus 

prevention.
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1.	 Afganistan

2.	 Albania

3.	 Algeria

4.	 Angola

5.	 Argentina

6.	 Australia

7.	 Azerbaijan

8.	 Bahama

9.	 Bangladesh

10.	 Barbados

11.	 Beliz

12.	 Benin

13.	 Bhutan

14.	 Bolivia

15.	 Boznia 
Herzegovina

16.	 Brazil

17.	 Burkina Faso

18.	 Burundi

19.	 Cambodia

20.	 Cameroon

21.	 Cape Verde

22.	 Central Africa

23.	 China

24.	 Colombia

25.	 Comoros

26.	 Congo

27.	 Cuba

28.	 Curacao

29.	 Djibouti

30.	 East Timor

31.	 Ecuador

32.	 Egypt

33.	 El Savador

34.	 Equatorial 
Guinea

35.	 Eritrea

36.	 Ethiophia

37.	 Fiji

38.	 France

39.	 Gabon

40.	 Gambia

41.	 Georgia

42.	 Germany

43.	 Ghana

44.	 Guam

45.	 Guatemala

46.	 Guinea

47.	 Guinea Bissau

48.	 Haiti 

49.	 Honduras 

50.	 Hongkong

51.	 India

52.	 Iraq

53.	 Iran

54.	 Israel

55.	 Ivory Coas o259  scn
0 Tc 0.571 Tw -2.268 -1.459 Td
[(4)-29.4(8)-34.4(.)]TJ
/S2an<</ActualText<FEFF0009>>> BDC 
1.412 0 Td
( )Tj
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Bio Farma’s Business Results in the Past 5 Years

Sales/Revenue, Income/(Loss), & Total 
Comprehensive Income/(Loss)

Bio Farma per December 31, 2015 is one of the state 

Non-Listed Non-Financial a wholly owned (100%) by 

the Government of the Republic of Indonesia, with Bio 

Farma thereby does not present information about the:

•	 Profit and Loss 

a.	 Attributable to owners of the parent.

b.	 Attributable to interests of non-controlling.

•	 Total net income (loss) and other comprehensive 

income:

a.	 Attributable to owners of the parent.

b.	 Attributable to non-controlling interests.

Numerical notations in all tables and graphs in this Annual Report are in English.



[In million Rp]

Description

2011 2012 2013 2014
RKAP 
2015 2015

Increase/Decrease 
[%]

DIFFERENCE 
2014/2015

1 2 3 4 5 6 6/4 6/5 6-4

Other Comprehensive Income

Items can not be reclassified Income (Loss)

Surplus Revaluation Fixed 
Assets-Net - - - - - 1,980,782 - - -

Measurement of Liabilities 
Provision Post-Employee - - - (21,701) - (828) (96.18) - 20,873 

Items that will reclassified Income (Loss)

Profit (Loss) Unrealized 
Ownership Securities for 
Sale - - - 377 - - - - (377)

Other Comprehensive 
Income After Tax - - - (21,324) - 1,979,954 (9.385.40) - 2,001,276 

Comprehensive Income 
(Loss) 302,419 385,892 572,468 560,870 621,633 2,650,546 372.58 326.38 2,089,676

RKAP: Company’s Budget Plan.

Earnings/(Loss) per Share

As on 31 December 2015, Bio Farma remains non-listed as a State-Owned Enterprise, i.e. it had no shares listed on 

the Indonesia Stock Exchange, and therefore the earnings/(loss) per share information is not available.
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Bio Farma’s Financial Positions in the Past 5 Years

TOTAL INVESTMENTS ON ENTITIES

Investment Realization According to Usage

Investment Realization According to Usage

[In million rupiah]

Investment Group

2011 2012 2013 2014 2015 TOTAL
Increase/

Decrease  [%]

1 2 3 4 5 5/4

Routine

Assessment  WHO & GMP 136,242 39,428 50,654 30,873 74,314 331,511 140.71 

Replacement 18,464 18,592 44,814 29,889 23,734 135,493 (20.59)

IPAL/OHS/Environment/ 
Quality Control 6,984 2,695 1,632 10,133 14,822 36,265 46.28

Development

Capacity Building 20,648 25,423 114,224 69,109 399,038 628,442 477.40 

Research & Development 39,945 9,106 24,690 12,984 9,971 96,696 (152.61)

New Products 50,605 80,878 12,262 21,636 23,093 188,474 6.74 

Investment by Group

Investment by Group

[In million rupiah]

Investment Group

2011 2012 2013 2014 RKAP 2015 2015
Increase/Decrease  

[%]

1 2 3 4 5 6 6/4 6/5

Office Equipment 6,231 7,109 11,504 32,554 27,117 13,84 (57.48) (48.95)

Factory Equipment 53,90 29,208 82,722 49,448 127,959 243,363 392.16 90.19

Other Equipment 81,330 108,384 31,959 32,018 49,375 53,807 68.05 8.98

Building 128,314 30,902



Cash Flow

Statements of Cash Flows

[In million rupiah]

DESCRIPTION

2011 2012 2013 2014
RKAP 
2015 2015

Increase/
Decrease  [%]

Difference 
2014/2015

1 2 3 4 5 6 6/4 6/5 6-4

Cash Flows from Operation Activities

Receipts of Cash from 
Customer 1,339,426 1,375,334 1,800,735 2,108,672 2,260,866 2,106,478 (0.10) (6.83) (2.194)

Receipts (Tax Payment) - - -  (314,959) (333,408)  (297,534) (5.53) (10.76) 17.425

Receipts of Interest 4,269 3,138 12,822 35,395 24,100 37,422 5.73 55.28 2.028

Receipts of Grants/
Donation WHO 3,103 1,767 1,278 4,989 - 800 (83.96) - (4.189)

Receipts (Payment) 
other - Net 3,064 2,405 (19,156) 11,673 871 (23,774) (303.67) (2.828.47) (35.447)

Receipts of Insurance 
Claim 9,89 - - 107 - - (100.00) - (107)

Interest Payment (2,779) - - - - - - - 

Interest Tantiem 4,796 5,867 (6,980) (9,727) (17,521) (13,737) 41.23 (21.60) (4.010)

Interest Tax (95,037) (139,777) (151,969) - - - - - -

Payment to supplier 
and Employees (907,844) (858,357) (1,003,850) (1,330,310) (1,282,520) (1,584,191) 19.08 23.52 (253.880)

Net Cash Provided by 
(Used in) Operating 
Activities 339,416 378,642 632,880 505,839 652,388 225,465 (55.43) (65.44) (280.374)

Cash Flows from Investing Activities

Purchase of Fixed Asset (269,330) (208,859) (192,644) (163,149) (1,014,720) (535,175) 228.03 (47.26) (372.026)

Deposito Guarantee - - - - - - - - -

Purchase of Intangible 
Assets 1,250 1,816 (6,671) (20,578) (9,007) (3,962) (80.75) (56.01) 16.616 

Other Assets Sales 274 20 138 (25,000) 25,167 25,000 (200) (0.66) 50.000

Net Cash Provided by 
(Used in) Investing 
Activities (270,306) (210,656) (199,177) (208,727) (998,560) (514,137) 146.32 (48.51) (305.410)

Cash Flows Provided by Financing Activities

Receipts Short-Term 
Loans - - - - - - - - - 

Payment of Short-Term 
Loans - - - - - - - - - 

Payment of Dividen (24,567) (45,363) (105,178) - (145,015) - - -

Payment of Partnership 
Program and Community 
Development (9,827) (12,097) (8,760) - - (4,712) - - -

Capital Donation from 
WHO - - - - - - - - - 

Receipts Long_term 
Loans - - - - - - - - - 
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[In million rupiah]

DESCRIPTION

2011 2012 2013 2014
RKAP 
2015 2015

Increase/
Decrease  [%]

Difference 
2014/2015

1 2 3 4 5 6 6/4 6/5 6-4

Payment of Long-Term 
Loans (101,000) - - - - - - - - 

Net Cash Provided by 
(used in) Financing 
Activities (135,394) (57,460) (113,938) (228,987) (110,536) (149,727) (34.61) 35.46 79.261 

Increase (Decrease) Net 
Cash (66,285) 110,527 319,765 68,125 (456,707) (438,398) (743.52) (4.01) (506.523)

Effect of Foreign 
Exchange Different Cash 
and Cash Equivalent (5,972) 16,100 72,988 12,341 - 22,621 83.29 - 10,279

Cash and Cash Equivalent 
at beginning of Year 444,127 371,870 498,498 891,251 885,951 971,717 9.03 9.68 80,466 

Cash and Cash Equivalent 
at End of Year 371,870 498,498 891,251 971,717 429,244 555,940 (42.79)  29.52 (415,778)

ASSETS

[In million rupiah]

DESCRIPTION

2011 2012 2013 2014
RKAP 
2015 2015

Increase/
Decrease  [%]

Difference 
2014/2015

1 2 3 4 5 6 6/4 6/5 6-4

Total Current Assets 814,712 1,033,864 1,542,901 1,824,639 1,725,493 1,995,781 9.38 15.66 171,142 

Total Non Current Assets 918,791 1,011,824 1,160,169 1,219,969 1,901,061 3,684,882 202.05 93.83 2,464,913 

Total Assets 1,733,503 2,045,688 2,703,070 3,044,608 3,626,554 5,680,663 86.58 56.64 2,636,056 

LIABILITY



Financial Ratios

[In million rupiah]

DESCRIPTION

2011 2012 2013 2014 RKAP 2015 2015 Increase/Decrease  [%]

1 2 3 4 5 6 6/4 6/5

Liquidity

Cash Ratio 168 252 228.74 286.08 106.99 121.74 (57.45) 13.79

Current Ratio 369 523 395.98 537.18 430.06 437.04 (18.64) 1.62

Profitability

Gross Profit Margin 59.44 59.38 60.96 61.84 62.91 63.02 1.91  0.18 

Operating Margin 29.11 34.03 36.93 35,57 36.13 35.65 0.22 (1.34)

Net Profit Margin 22.76 26.84 30.88 28.48 27.04 28.59 0.39 5.74

Return on Equity (ROE) 34.70 29.36 37.81 31.93 31.53 17.14 (46.32) (45.64)

Return on Investment (ROI) 33.53 31.22 34.81 31.15 32.60 20.27 (34.93) (37.83)

Return On Assets (ROA) 18.47 20.42 24.11 20.26 18.88 15.37 (24.14) (18.59)

Solvability [%]

Debt to Equity 17.65 13.24 19.34 19.69 14.87 12.62 (35.91) (15.13)

Turnover [times]

Inventory Turnover 3.15 3.59 3.95 2.94 3.06 2.20 (25.22)  (28.16)

Receivable Turnover 8.93 7.8 7.29 7.54 9.61 6.17  (18.13)  (35.79)

Growth

Sales 109.79 108.20 128.94 110.27 116.66 114.77 4.08 (1.62)

Operating Income 111.77 126.51 139.92 106.19 119.30 115.05 8.34 (3.57)

Net Income before Tax 120.49 127.79 149.41 9